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Commodity Gender Fact Sheet                      
Sesame
Metema, Amhara 
	
	

	Area grown 
	Average cultivated area (ha)

Proportion of Sesame area (%)

Rich

10 
40-50
Middle

3-10
20-40
Poor (Tumate)
2-4
50-100
Poor HHs and Female Headed Households (FHH)usually avoid cultivating sesame because of high risk of shattering and high labour demand during harvesting 

	Market orientation
	HH type

Proportion of produce sold (%)

Rich 
100%
Middle 

95%
Poor 

100%


	Technology development 
	None 

	Gender division of labour 
	Men: land clearance, tillage, sowing, harvesting, hella making, threshing, management, packing
Both: weeding, pest control, storing
Women: involved more in poorer HHs in hella making, harvesting and day to day management


	Labour peaks and coping strategies
	During weeding and harvesting   
Rich and middle wealth HHs hire labour while poor HHs rely on reciprocal exchange labour or children


	Varietals preference
	Men are responsible for seed selection 
Rich Men prefer  Hirihir sesame due to its high yield, high oil content and early maturity. But risk of shattering soon after maturity is also high.
FHHs and poor HHs prefer Gojam azene due to less risk of shattering. But the yields are poor.

	Source of seed
	All households use their own seed. 

	Source of fertiliser
	Not used 


	Credit
	Source

Rich
Middle
Poor
Microfinance and cooperatives 
100%
100%
Informal sources 
100%


	Source of knowledge, skills, training
	Women: no training 

Men: training  and extension 

	Gender analysis of marketing
	FHHs
MHHs 
Volume of sales per market visit (kg)

No data
Frequency of sales

Once to twice per season
Income control

Household Head
Men
Mode of transport

Donkey 
Donkey cart,  trucks 
Sale outlet

Private traders
Cooperatives, sesame exporters 

Rich men sell in Gonder


	Interpretation
	· Rich and middle HHs allocate higher proportions of the cultivated area for sesame production 
· Poor HHs and Female Headed Households (FHH) usually avoid cultivating sesame because of high risk of shattering and high labour demand during harvesting

· Sesame is produced primarily for sale 
· Men are mainly responsible for seed selection

· Poor and middle wealth HHs avoid high yielding sesame varieties due to high rates of shattering. They prefer local varieties with poor yield but low risk of shattering. 

· Skill-building and training activities excluded women until now.  

· Female headed HHs mostly sell their produce to private traders  and do not have linkages with sesame exporters.
· Rich HHs store their produce in speculation. 
· Middle and poor HHs use the income from sale for debt repayment while rich HHs use the income for paying labourers 

	Opportunities for improving gender equity in market-oriented sesame production
	· Facilitation of access to formal credit services to the poor HHs and FHHs would encourage sesame cultivation.

· Need for exploring availability of new varieties with low risk of shattering 

·  Need for labour saving harvesting, weeding and pest control technologies
· Access to skills and training in management practices for women especially from poor HH and FHH 

· Facilitating women’s and FHHs’ linkages to markets and exporters 
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