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Commodity Gender Fact Sheets

Poultry
Goma, Oromiya 
	
	

	Poultry holding 
	HH type

No. of heads

Rich

4

Middle

5-9

Poor

5-15



	Market orientation
	HH type

Proportion of holdings sold (%)

Rich

30-60 
Middle

30-90
Poor
70-100



	Technology development 
	Improved chicken have been introduced in 1997 E.C. 
However, none of the chicken adapted to the locality and died of disease or attacked by wild life. 

	Gender division of labour 
	Women: Breeding, feeding, day to day management 

Men: Medication
Both: Egg collection

	Labour peaks and coping strategies
	No labour peaks as the operations are very small scale 

	Breed

preference
	Women and men prefer local due to high disease resistance and less feed requirements

	Source of stock
	Source
Rich

Middle

Poor

Local market

90%

90%

100%

OoARD  

10%

10%

0



	Source of feed
	Source

All households

Grain

50%
Natural Vegetation 

50%


	Source of drugs 
	Source

All households

OoARD 

100%



	Source of Vet services
	OoARD

	Source of credit
	OoARD for middle wealth households
Poor don’t tend to take credit

	Source of knowledge, skills, training
	Source
All households
Women
Husband and other farmers
Men
Men MOA and other farmers


	Gender analysis of marketing
	Women
Men

No. of Chicken 
Rich: 2-5
Middle: 4-9
Poor: 5-10
Don’t sell 
Frequency of sales

annually in 2 to 3 market visits
-
Income control

100 %
0%
Mode of transport

On foot

Sale outlet
Agaro, Beshaha, Limu Shay, Sokoru and Bulbullo  Sold to consumers and traders


	Interpretation
	· It is a women’s enterprise, particularly women in poor households are more dependant on this activity
· Middle and poor HH mainly produce for the market
· Most of the production activities are undertaken by women 
· Improved varieties introduced did not survive due to high disease susceptibility

· The source of stock is mainly from the local market

· Some grain is fed, in addition the scavenging

· The women sell the chickens accompanied by their husbands and control all the income derived thereof
· Training and information about poultry production, however, is given to men. Women are not targeted as a direct beneficiary in provision of inputs, skill and capacity.

	Opportunities for improving gender equity in market-oriented poultry production
	· As women play the major role in poultry production and marketing, they have to be targeted for provision of inputs, training, and services in poultry production 

· Introduction and promotion of improved breed that could adapt to the local condition is required 

· Enhancing feed availability, introducing improved feed formulations and improved management  will enhance production for the market

· Facilitation of accessto credit sources and vet services, especially of women and poor,  is essential

· Linkages with processing units and markets will give fillip to market oriented production

· Organisation of small producers to enhance bargaining power is another option
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