[image: image1.png]MAACRE buLalAP LANENLP CFAND
£CES 1NC AT oL
Federal Democratic Republic of Ethiopia
MINISTRY OF AGRICULTURE AND
RURAL DEVELOPMENT




Improving Productivity and Market Successes (IPMS) for Ethiopian Farmers’ Project


[image: image2.jpg]


[image: image3.emf][image: image4.emf]


Commodity Gender Fact Sheets

Avocado
Goma, Oromia
	
	

	No. of trees per household 
	Average cultivated area (ha)

Avocado trees per HH
Rich

0.75-2.5 
2-5 trees
Middle 
0.5-0.75
2-5  trees 
Poor
0.25-0.5
2-5  trees



	Market orientation
	HH type

Proportion of produce sold (%)

Rich

30-95
Middle

50-95
Poor
70-95



	Technology development 
	Avocado is a new introduction to the area

	Gender division of labour 
	Men: Watering
Women: Weeding and ripening 
Both: Nursery, watering, soil conservation and, day to day management 


	Labour peaks and coping strategies
	During the dry season for watering 

Use family labour, particularly women and children 

	Varietal preference
	Men and women don’t have any specific varietal preferences


	Source of seedling
	Source
Rich

Middle

Poor 

OoARD 

20-40%

20-60%

0-10%

Local market/Neigbourhood 

60-80%

40-80%

90-100%



	Source of fertiliser
	Not used

	Credit
	Not used


	Source of knowledge, skills, training
	Men : MoA through DAs, indigenous knowledge, neighbours

Women : Husband, indigenous knowledge, neighbours 

No training for men or women 

	Gender analysis of marketing
	Women

Men

Volume of sales per season (kg)

Rich: 10 kg

Middle: 12-50Kg

Poor: 10-20 Kg

All in 2-3 market visits

Rich: 8 qt

Middle: 6 qt

Poor: 1-5qt

In bulk once 

Income control

Control 100% where the produce is in small quantities
Control 100% where the production is large

Mode of transport

On foot

Vehicles at the orchard site
Sale outlet

Agaro, Limu Shay and Sokoru.

Sold to traders and consumers 



	Interpretation
	· Grown for domestic consumption and market. The Poor HH sell a higher proportion of the produce.
· Avocado offers a good opportunity particularly for  poor and women to diversify and improve their income 
· Women participate in all production activities and to a small extent in marketing activities
· No improved varieties have been introduced.
· Majority of the seedlings are bought from the local market.

· No training has been provided to men or women farmers. 


	Opportunities for improving gender equity in market-oriented avocado production
	· Availability of good quality seedlings and regular technical advise on fruit tree cultivation is necessary

· Training of women in fruit production , processing and marketing is essential to make this a viable activity

· Facilitation of credit for buying inputs will go a long way in intensification of fruit production

· Introduction of processing technologies and facilities will enhance the bargaining power of women and help them make most of this perishable produce, in the absence of reliable transportation infrastructure

· Small women and men producers could be organised into processing and marketing groups to enhance their bargaining power
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