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Improving Productivity and Market Successes (IPMS) for Ethiopian Farmers’ Project
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Commodity Gender Fact Sheets

Rice
Fogera. Amhara
	
	

	Area grown 
	HH type

Average cultivated area (ha)

Proportion of onion area (%)

Rich

3
65
Middle

2
50
Poor

1
50


	Market orientation
	HH type

Proportion of produce sold (%)

Rich

75
Middle 
50
Poor
30



	Technology development 
	x-Jigna rice varieties introduced in 1981 (Kidste hana) and in 2000 (Quhar michael) by OoARD and now have adoption levels of 70% and 40% respectively. Initially this area was food insecure, but now they produce for market.

	Gender division of labour 
	Women: storage 
Men: tillage, seed selection, harvesting, threshing
Both: seed selection, sowing, transplanting, weeding, winnowing, day to day management

	Labour peaks and coping strategies
	-During weeding time
-Rich households hire poor households as labour, 
middle households use festive working groups and share cropping and, poor households rely on share cropping

	Varietal preference
	-Both men and women responsible for seed selection
-Women prefer the x-Jigna varieties for white bread making and Gumara variety for local bread making
-Men prefer the x-Jigna variety for its better market value

-Poor households are indifferent about seed varieties

	Source of seed
	Source

Rich

Middle

Poor

Own

80%

60%

Exchange
20%
20%
Rich 
20%
Market or share cropping
100%


	Source of fertiliser
	Fertiliser use not common

	Credit
	Not availed for rice production

	Source of knowledge, skills, training
	No information

	Gender analysis of marketing
	Women

Men

Volume of sales per market visit (kg)

Rich: 200
Middle: 25

Poor: 10
rich HH: 600 

middle HH: 50 

poor HH: 25
Frequency of sales

Rich: quarterly

Middle and Poor: weekly
Rich : Quarterly

Middle: monthly
Poor: weekly
Income control

Rich and middle households: women 
Poor households: joint control 

Rich households: men 
Middle and poor: joint control 
Mode of transport

Rich and middle HH: cart/pack animals

Poor: on foot

Sale outlet

· consumer

· rich and middle: private traders 

· poor: consumers


	Opportunities for improving gender equity in market-oriented rice production
	· grown both by men and women for both home consumption and market 
· labour is shared by both and women play the major role in storage
· both men and women sell the produce, but men dominate the marketing and women only sell small volumes
· focus should be  on facilitating their access to technologies for weeding and storage 
· facilitate access to middle and poor households to inputs especially, seed and other resources for more market-oriented production

· access to training and skill development in rice cultivation, storage and marketing
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