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Commodity Gender Fact Sheets

Onion
Fogera, Amhara
	
	

	Area grown 
	HH type

Average cultivated area (ha)

Proportion of onion area (%)

Rich

NA
NA
Middle

1.5
35%
Poor

NA
NA


	Market orientation
	Proportion of produce sold (%)

95


	Technology development 
	No information

	Gender division of labour 
	Women: fertilising/manuring

Men: tillage (hand or oxen), seed selection, water lifting and distribution, harvesting
Both: nursery, transplanting, weeding, storage, day to day management

	Labour peaks and coping strategies
	-During weeding, transplanting and harvesting times

-Rich households hire labour, middle households use festive working groups or share cropping and, poor households rely on share cropping

	Varietal preference
	-Men responsible for seed selection
-No information about varietal preferences

	Source of seed
	Source

Rich

Middle

Poor

Own

100%

80%

Exchange
20%
Rich (through share-cropping)
100%


	Gender analysis of marketing
	Men

Volume of sales per annum (kg)

Rich: 12000 kg
Middle: 6000 kg

Poor: 1500 kg
Income control

· Men in rich and middle households
· Joint control in poor households
Sale outlet

Sold at farm gate to private traders


	Opportunities for improving gender equity in market-oriented onion production
	· An irrigated vegetable cash crop grown for the market with production dominated by men
· Small areas/patches on farm planted with onion- estimates difficult to get
· Technology development and delivery needs a push in the area of varieties, nursery raising, water harvesting, weeding, storage and processing

· facilitate access to middle and poor households to inputs especially, seed and other resources and, bargaining power to get better deal out of share cropping

· facilitate market linkages

· women and female headed households should also be targeted for training and skill development in onion cultivation and marketing
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