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Commodity Gender Fact Sheets

Haricot bean
Dale, SNNPR
	
	

	Area grown 
	Average cultivated area (ha)

Proportion of teff area (%)

Rich

0.25 
25 
Middle

0.125 – 0.25 
12-25
Poor

0.125
50
Red Wollayta is always intercropped with Maize

	Market orientation
	HH type

Proportion of produce sold (%)

Rich

60
Middle

80
Poor

90


	Technology development 
	Women noted that white beans introduced recently (although men said they had been around for some time). Women felt they were introduced in 2004 – 05 by WoA to diversify crops to export and for domestic markets to enhance income.  Adopted by rich and middle wealth men who control the money generated (say 4% HHs). Main constraint for adoption is seed shortage.

	Gender division of labour 
	Men: land clearance, tillage, seed selection, planting, weeding, harvesting, threshing, storing, management
Women: fertilising, winnowing


	Labour peaks and coping strategies
	Rich and middle wealth households hire labour and use family 

Poor households rely on family and children to assist


	Varietal preference
	Men responsible for seed selection (women buy local seeds)
Women (all HHs) prefer local red bean, does not require extra inputs like fertiliser, good for home consumption
Men (all HHs) prefer varieties whose seed is not susceptible to pests, has good emergence and marketability

Poor men prefer disease resistant local variety

	Source of seed
	All HHs mostly use local seeds. DAs distribute white beans seed.



	Source of fertiliser
	Not used for red bean, but white bean requires fertiliser and pesticides for good yield. Fertiliser is obtained through DAs.

	Credit
	Source

Rich

Middle

Poor

Own
100%

Rich HH
100%
None

100%


	Source of knowledge, skills, training
	Women

Men

Indigenous knowledge, No training
· Rich and Middle – Indigenous knowledge, training from DAs and OoARD

· Poor - Indigenous knowledge, No training


	Gender analysis of marketing
	Women

Men

Volume of sales per season (kg)
sell small amount in local market up to period after harvest
· rich HH: 100-400 
· middle HH: 50-300 

· poor HH: 80-100 

Frequency of sales

weekly
Rich and middle: bulk usually once
Poor: sell in local market, acquire seed on loan and crop is usually shared
Income control

On small amount to buy household items
· control most of the income from sales
Mode of transport

· rich: donkeys and hired labour

· middle: family and hire donkey

· poor: on foot

Sale outlet

private trader or direct to consumer

· mainly traders


	Opportunities for improving gender equity in market-oriented haricot bean production
	· mainly a men’s crop

· the red variety mainly grown for consumption and white for the market by all types of households

· the focus should be to facilitate improved market linkages for both women and men
· small women and men producers could be organised into marketing groups to enhance their bargaining power

· women and poor households would benefit from access to a timely supply of institutional credit

· improved harvesting and post harvest technologies that would reduce women’s workloads
· women and female headed households should be targeted for training and skill development in haricot bean cultivation and marketing
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