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Commodity Gender Fact Sheets

Avocado
Dale, SNNP Region
	
	

	No. of trees per household 
	Rich: <5
Middle: 1-2

Poor: 1-2

	Market orientation
	HH type

Proportion of produce sold (%)

Rich

75
Middle

75
Poor
100



	Technology development 
	None mentioned



	Gender division of labour 
	Men: nursery, planting, soil conservation, harvesting

Women: manuring, management (because close to home, responsible once planted until tree matures)



	Labour peaks and coping strategies
	None. Harvested twice a year.



	Varietal preference
	Men decide what to plant, women have little say



	Source of seed
	Seed collected from local fruit market where seed is discarded

	Source of fertiliser
	Not used

	Credit
	Not used


	Source of knowledge, skills, training
	Indigenous and other farmers
No training



	Gender analysis of marketing
	Usually crop is collected at farm gate by merchants

Two seasons – Jan-April, May-June

Several collections per season (rich and middle 60 kg x 8 collections per season, poor 20 – 30 kg x 3 collections) 

Control of income: women have equal control as men

	Opportunities for improving gender equity in market-oriented fruit production
	· grown primarily for market 

· facilitation of access to water and easer watering methods will help women reduce their drudgery

· availability of good quality seedlings and regular technical advise on fruit tree cultivation is necessary

· training of women in fruit production , processing and marketing is essential to make this a viable activity

· facilitation of credit for buying inputs will go a long way in intensification of fruit production

· processing technologies and facilities will make the bargaining power of women stronger and help them make most of this perishable produce, in the absence of reliable transportation infrastructure
· small women and men producers could be organised into production, processing and marketing groups to enhance their bargaining power
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