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Commodity Gender Fact Sheets

Wheat
Bure, Amhara
	
	

	Area grown 
	Average cultivated area (ha)

Proportion of wheat area (%)

Rich

More than 2 ha
37
Middle and poor 
1-2 ha
 25-37 
Less than 1 ha
25



	Market orientation
	HH type

Proportion of produce sold (%)

Rich

25-80
Middle

25-60
Poor

0-40


	Technology development 
	Introduction of improved variety ( Kubssa) and all farmers adopted it. 

	Gender division of labour 
	Men: Tillage by oxen, seed selection, fertilizing and winnowing
Women: no job done alone
Both: Land clearing, weeding, spraying, harvesting, threshing  and day to day management


	Labour peaks and coping strategies
	During planting and harvesting 

All wealth groups try to cope with labour shortages during peak seasons through family labour and reciprocal exchange labour (Wenfel). However, the rich HH use additional hired labour.    



	Varietal preference
	Men responsible for seed selection
Both men and women preferred improved variety which is relatively more productive than the local varieties. 

	Source of seed
	Source

All Households
MoARD
80-100%
Market (local farmers seed)

20-40%
Reserve from last season 
0-60%
The seed supply from MoARD was reported to be not very reliable. Seed bought from the market is reported to be impure and mixed with local varieties.



	Source of fertiliser
	Source

Rich

Middle

Poor

MoA

10
85
95
Market 
90
15
5


	Credit
	Source

All
OoARD/Cooperative 
100%


	Source of knowledge, skills, training
	Men : MoA through DAs, indigenous knowledge, neighbours

Women : Husbands, indigenous knowledge, neighbours 

No training for men or women

	Gender analysis of marketing
	Women

Men

Volume of sales per season (kg)

· Rich :4-5 qt per annum in many market visits

· Middle :2-4qt per annum in many market visits

· Poor : 1qt per annum in many market visits

· Rich : 40-60 qt per annum in one market visit

· Middle  : 10-40qt per annum in one market visit

· Poor : 3-16qt per annum in one market visit 

Frequency of sales

Depends on need for cash and debt obligation

Income control

Rich: 8-10%

Middle: 10-17%

Poor: 16-25 %

Rich: 90-92%

Middle: 83-90%

Poor: 75-94%

Mode of transport

All wealth groups on foot

Rich and Middle use cart, poor on foot 

Sale outlet

Bure, Zalema , Sentom and Kutch to traders and consumers 



	Interpretation
	· Richer and Middle households allocate relatively higher proportion of their land holding for Wheat cultivation and also sell a higher proportion of the produce. 

· Almost all farmers have adopted a new variety and exhibited preference towards it.
· Women and men participate almost equally in most production related activities.

· Men are mostly involved in marketing activities while women sell small amounts periodically to meet their cash needs.

· Middle wealth and poor households depend predominantly on MoARD for fertiliser and seed. 
· The poor HH use limited amount of credit both due to their risk averse behaviour and due to their non-selection for availing credit. 


	Opportunities for improving gender equity in market-oriented wheat production
	· Facilitate production of improved variety seed by the farmers to ensure reliable supply at non-exploitative prices
· Women and men producers could be organised into marketing groups to enhance their bargaining power

· Women and poor households would benefit from access to a timely supply of inputs, seeds and institutional credit through development of alternative and effective service delivery systems

· Identify and introduce improved weeding, harvesting and post harvest technologies like minimum tillage that would reduce women’s workloads

· Women and female headed households should be targeted for training and skill development in wheat cultivation and marketing


� HYPERLINK "http://images.google.com/imgres?imgurl=http://www.oznet.ksu.edu/fieldday/kids/pictures/kidsfield600/cg_wheat_closeup.jpg&imgrefurl=http://www.oznet.ksu.edu/fieldday/kids/crops/wheat.htm&h=450&w=600&sz=245&hl=en&start=1&tbnid=x468T1nXFjs3LM:&tbnh=101&tbnw=135&prev=/images%3Fq%3Dwheat%26svnum%3D10%26hl%3Den%26lr%3D%26rls%3DRNWK,RNWK:2005-29,RNWK:en%26sa%3DN" �� INCLUDEPICTURE "http://images.google.com/images?q=tbn:x468T1nXFjs3LM:http://www.oznet.ksu.edu/fieldday/kids/pictures/kidsfield600/cg_wheat_closeup.jpg" \* MERGEFORMATINET ����� HYPERLINK "http://images.google.com/imgres?imgurl=http://www.zelfbakken.com/images/teff.jpg&imgrefurl=http://www.zelfbakken.com/teff.html&h=187&w=144&sz=13&tbnid=0weTgm9cAGwstM:&tbnh=97&tbnw=74&hl=en&start=3&prev=/images%3Fq%3Dteff%26svnum%3D10%26hl%3Den%26lr%3D%26sa%3DN" �� INCLUDEPICTURE "http://images.google.com/images?q=tbn:0weTgm9cAGwstM:www.zelfbakken.com/images/teff.jpg" \* MERGEFORMATINET ����





� EMBED MSPhotoEd.3  ���









_1162990854.bin

