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Commodity Gender Fact Sheets

Small Ruminants
Bure, Amhara
	
	

	Livestock holding 
	HH type

No. of heads

Highland 
Lowland 
Rich

5-10
3-6
Middle

5-10
4-9
Poor

5
More than 10


	Market orientation
	HH type

Proportion of holdings sold (%)

Rich

0-90 
Middle

80-100
Poor
80-100


	Technology development 
	No new technology introduced 

	Gender division of labour 
	Women: Hygiene, collection of dung
Men: Breeding and Medication
Both: Rearing, nursing, Grazing, Housing, fodder collection and feeding

	Labour peaks and coping strategies
	Grazing during wet season demands higher labour from children and the communities take up herding in pool. 

	Breed

preference
	Local breed like Danglla and Horrow/ Wella. These are the only breeds available for fattening and are preferred due to their higher weight and better adaptability.

	Source of stock
	Source
All households
Local market

50%
Own stock 

50%



	Source of feed
	Source

All households

Natural pasture

50%

Crop residue 
30%

Supplementary feed 
20%

A high shortage of feed was reported, which adversely affects fattening activities.


	Source of drugs 
	Source

All households

OoARD
100%



	Source of credit
	Source
All Households
Cooperative/ACSI 



	Source of knowledge, skills, training
	All households 
Source
Women
Husband and other farmers
Men
MOA and other farmers


	Gender analysis of marketing
	Men

No. of heads sold per annum 

Rich HH: 4 - 6
Middle HH: 4 - 12
Poor HH: 6 - 10 
Frequency of sales

All the wealth groups sell  2-3 times/year during holidays when the demand and prices are high 
Income control

Men 

Mode of transport

On foot

Sale outlet

Bure, Mankussa, Derequa, Tilli, Kutch and  or traders and consumers 



	Interpretation
	· Poorer households in the lowlands keep larger numbers of small ruminants.

· All household types rear them mainly for the market and sold during festival seasons.

· Women and men jointly are responsible for majority of the activities, while children are heavily engaged during the wet season in grazing activities. 
· The local breeds (Dangella and Horrow/Wella )  are known for their meat production and have good potential for fattening 
· Women do not have access to formal training or skill building, despite their involvement in production related activities. 
· The marketing is mainly controlled by the men, as also the control of income from small ruminants.

	Opportunities for improving gender equity in market-oriented small ruminant production
	· Enhancing feed availability and improved quality of natural pastures will allow better production for the market

· Introduction of new and improved supplementary feed should be promoted

· Women should be targeted for training in housing and hygiene to control disease incidence to a certain extent 
· Facilitation of access, especially of women and poor, to credit sources and vet services is essential

· Linkages with markets will give fillip to market oriented production

· Organisation of small producers to enhance bargaining power is another option
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