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Commodity Gender Fact Sheets

Shallot/Onion
Bure, Amahara
	
	

	Area grown 
	Average cultivated area (ha)

Proportion of Onion area (%)

Rich

More than 2 ha
12.5
Middle  
1-2 ha
 12.5-25 
Poor
Less than 1 ha
25



	Market orientation
	HH type

Proportion of produce sold (%)

Rich

70-90
Middle

80-90 
Poor

90-98 


	Technology development 
	Introduction of fertilizer use and supplementary irrigation 

	Gender division of labour 
	Men: tillage by oxen
Women: Planting
Both: Land clearance, seed selection, planting, fertilizing,  weeding, watering, harvesting, storing and day to day management 


	Labour peaks and coping strategies
	Watering during dry season and, hoeing and weeding during wet season  are activities that demand high labour.
Mainly use family labour and reciprocal exchange labour (Wenfel). In addition, the rich HH use additional hired labour.


	Varietal preference
	Women responsible for seed selection/seed preparation 

Men and Women prefer a local variety known as ‘Hagere’ for its big bulb size and higher market demand



	Source of seed
	Source

All types of HH
Local market
100%


	Source of fertiliser
	Source

All types of HH
MoA/Co-operative 
100%


	Credit
	No credit used by any households for onion production.

	Source of knowledge, skills, training
	Men : MoA through DAs, indigenous knowledge, neighbours

Women : Husbands, indigenous knowledge, neighbours 

No training for men or women

	Gender analysis of marketing
	Women

Men

Volume of sales 

Rich :10Kg- 2 qt per annum in many market visits

Middle and Poor :10 Kg-1qt per annum in many market visits

Rich : 5-10 qt per annum in one market visit

Middle  : 2-6qt per annum in one market visit

Poor : 1-5qt per annum in one market visit 

Income control

2-17%
83-98%
Mode of transport

All wealth group on foot
Rich and Middle use donkey, Poor on foot 
Sale outlet

Mankussa, Derequa, Tilli and Bure.

Sold to traders and consumers.


	Interpretation
	· Farmers allocate 12.5-25% of their farm to shallot production; poor HH allocate a higher proportion.  
· Mainly grown as marketable commodity.
· They grow and prefer a local variety known as Hagere 

· The seed availability in the market is unreliable and also of uncertain quality  

· Women and men participate almost equally in all shallot production related activities

· Some farmers grow shallots by irrigation 
· Poor farmers face financial constraints and hence cannot use inputs like fertilizer. No credit has been used for this purpose.
· Men and women have not been offered any training in shallot production.



	Opportunities for improving gender equity in market-oriented onion/shallot production
	· Need to introduce improved varieties which are more productive and have market demand 

· Need for development of local farmer-based seed systems for improved varieties through organizing seed multiplier farmers 

· Focus should be on facilitating market linkages for both women and men, to avoid brokers
· Small women and men producers could be organised into marketing groups to enhance their bargaining power

· Women and poor households would benefit from access to a timely supply of inputs, planting materials  and formal credit through development of alternative and effective service delivery systems

· Women and female headed households should be targeted for training and skill development in shallot cultivation and marketing
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