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Commodity Gender Fact Sheets

Apiculture
Bure, Amhara
	
	

	Holding 
	HH type

No. of hives
Modern  
Traditional  
Rich

10-13

20-30
Middle

-

20-30
Poor

-

10


	Market orientation
	HH type

Proportion of holdings sold (%)

Rich

80-95 
Middle

95-100
Poor
98-100



	Technology development 
	Improved beehives  

	Gender division of labour 
	Women: honey storage
Men: housing processing/squeezing
Both: rearing/colony splitting , hygiene, feeding, watering and day to day management

	Labour peaks and coping strategies
	During harvesting time the middle and poor  HH request support from neighbours and rich HH use hired labour  


	Bee colony

preference
	There are no specific preferences and households buy what is available in the market 

	Source of stock
	All households
Source
Local market

50%
Trapped from forest  

50%



	Source of bee forage
	All households rely 100% on the forest for bee forage

	Source of drugs 
	Not used by any households

	Source of credit
	Source
Rich and Middle HH
Cooperative/ACSI 

Poor

None


	Source of knowledge, skills, training
	Source
Women
Husband and other farmers
Men
MOA and other farmers


	Gender analysis of marketing
	Men

Quantity sold per annum 

Rich HH: 50-100Kg

Middle HH: 10-60Kg

Poor HH: 10-60Kg 

Frequency of sales

Depending on the harvesting time and cash needs of the household

Income control

Men 

Mode of transport

On foot

Sale outlet

Bure, Mankussa,  Kutch and Sentom to sell to traders and consumers 


	Interpretation 
	· Apiculture is taken up as an enterprise by all types of households, but the rich HH have higher number of hives including both traditional and modern. The middle wealth and poor HH only own traditional hives, due to low capacity to invest and the latter also have no access to credit from formal sources. 

· All households produce honey mainly for sale.

· It is considered a male dominated sector, though women actively take part in all the production related activities.
· Women play a major role in storing honey and smoking during harvesting, but have no access to formal training.
· Men dominate the marketing activities and the income is controlled by them. 

· All households depend on natural sources like the forest for bee forage. 

	Opportunities for improving gender equity in market-oriented apiculture 
	· Providing access to credit for poor and female headed households to invest in transitional or modern beehives.
· Assist the poor, FHH and women to improve honey production through provision of appropriate training 
· Focus on introducing appropriate bee forages both in homesteads and community areas and training women in the same

· Involvement of local entrepreneurs in transitional hive making, processing, colony splitting, Queen bee rearing. Women’s groups and FHH can be targeted for this activity.
· Linkages with processing units and markets will give fillip to market oriented production

· Organisation of small producers for processing and marketing to enhance bargaining power is another option
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