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Commodity Gender Fact Sheets

Pepper
Bure, Amhara
	
	

	Area grown 
	Average cultivated area (ha)

Proportion of pepper area (%)

Rich

More than 2 ha
More than 25
Middle 
1-2 ha
 25-50
Poor
Less than 1 ha
25



	Market orientation
	HH type

Proportion of produce sold (%)

All 
70-95


	Technology development 
	Introduction of improved variety ( Mareko-Fana). All farmers adopted it. 

	Gender division of labour 
	Men: Tillage by oxen and hand 
Women: Seed selection 
Both: Land clearing, nursery ,seed selection, planting, fertilization, weeding, spraying, watering, harvesting, storing and day to day management


	Labour peaks and coping strategies
	During planting and hoeing.  

Covered by family labour and reciprocal exchange labour (Wenfel).  In addition, the rich HH use hired labour.


	Varietal preference
	Both men and women preferred improved variety which is relatively more productive, has higher market demand and fetches good market price than the local varieties.

	Source of seed
	Source

All type of HH
MoARD
50%
Market (local farmers seed)

50%


	Source of fertiliser
	Source

All HH
MoA

100%


	Credit
	Source

All HH
OoARD/Cooperative 
100%


	Source of knowledge, skills, training
	Men : MoA through DAs, indigenous knowledge, neighbours

Women : Husbands, indigenous knowledge, neighbours 

No training for men or women

	Gender analysis of marketing
	Women

Men

Volume of sales 

Rich :1 qt per annum in many market visits

Middle and Poor : 50Kg  per annum in many market visits

Rich : 9-12 qt per annum in one market visit

Middle  : 2-10 qt per annum in one market visit

Poor : 50Kg-7 qt per annum in one market visit 

Frequency of sales

Depends on cash needs and debt obligation 
Income control

Rich: 8-10%

Middle: 5-20%

Poor: 7-50 %

Rich: 90-92%

Middle: 80-95%

Poor: 50-93%

Mode of transport

All wealth group on foot

Rich and Middle use donkey, Poor on foot 

Sale outlet

Bure, Zalema , Sentom and Kutch.

Sold to traders and consumers. 


	Interpretation
	· Farmers allocate 25-50% of their farm to pepper  cultivation and grow it mainly for market
· Almost all farmers have adopted a new variety and exhibited preference towards it
· Women and men participate almost equally in all pepper production related activities 
· Women sell only in small amounts and the income is mainly controlled by men.  
· They obtain seed source  from OoARD and local market. Seed from the local market is reported to be mixed with local varieties. 
· Poor HH hesitate to access credit due to high risk aversion.


	Opportunities for improving gender equity in market-oriented pepper production
	· Development of sustainable local seed supply systems to ensure timely and quality supply of seed at competitive prices.

· Focus should be on facilitating market linkages for both women and men

· Small women and men producers could be organised into marketing groups to enhance their bargaining power
· Women could be organized to engage in value added activities like processing, packing and distributing spiced pepper powder. 
· Women and poor households would benefit from access to a timely supply of inputs, seeds and institutional credit through development of alternative and effective service delivery systems.
· Identify and introduce improved weeding, harvesting and post harvest technologies that would reduce women’s workloads and quality of the pepper. 
· Women and female headed households should be targeted for training and skill development in pepper cultivation and marketing.
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