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Commodity Gender Fact Sheets

Vegetables
Hayelom, Atsbi, Tigray
	
	

	Area under vegetables 
	No data

	Market orientation
	HH type

Proportion of produce sold (%)

Rich

80-90
Middle

70-90
Poor
90

In Hayelom, men mentioned that 100% of produce is sold, while women say only 50% is sold.

	Technology development 
	Introduced in 1997 by OoARD and NGOs through extension system. Almost all households have started cultivating vegetables.  Main constraints for adoption are limited seed supply, seasonal water supply and knowledge.


	Gender division of labour 
	Women: day to day management,  processing, storage

Men: land clearance, nursery,  tillage, sowing, transplanting, well digging, water distribution

Both: seed selection, fertilising/manuring, spraying, weeding, water harvesting pond, water lifting, harvesting

Women in poor hh play a bigger role in fertilising and spraying and have higher participation in all other activities.

Women feel they dominate the harvesting activities too.
In GN, men from rich and middle HH play a greater role in sorting and processing.



	Labour peaks and coping strategies
	In Gebrekidan, water lifting for Rich hh is most labour-intensive. They rent or purchase water pumps to cope with this demand.
For Middle and poor, hand cultivation is tough and they form a  festive group or invite relatives.
In Gogol naele, pond and deep well construction, ploughing, weeding and water lifting demand the highest labour. All HH use children, hired labour and reciprocal exchange labour. Middle and poor HH also engage relatives.


	Varietal preference
	In Gogol naele, Men and women from all HHs prefer cabbage as it grows faster, frost-resistant and has higher market demand

In Hayelom, women and men prefer tomato (variety senbersna), onion (variety Adma Red) which are high yielding and, disease and water stress tolerant. Women in Hayelom say the spherical shaped tomato is preferred to the round on due to its better keeping quality and market demand.


	Source of seed
	Source

Gebrekidan
Gogol naele
Hayelom

OoARD package
30%

40%

40%

World Vision
60%

Traders

10%

50%

Co-operatives

10%

Myka

60%



	Source of fertiliser
	100% from OoARD

	Credit
	Source

Gebrekidan
Gogol naele
Hayelom

REST/NGOs
40%
20%
100%
OoARD 
40%
60%

World Bank
10%
Private lenders

10%

Co-operatives

20%



	Source of knowledge, skills, training
	Gebrekidan: Government departments

Gogol naele: government and NGOs

Hayelom: 

Men: OoARD and World Vision

Women: OoARD, Regional Bureau of women and Myka

	Gender analysis of marketing
	

	Opportunities for improving gender equity in market-oriented vegetable production
	· the crop is a cash crop and grown for market by all types of households and mainly buy poor
· the focus should be to facilitate improved market linkages for both women and men
· small women and men producers could be organised into marketing groups to enhance their bargaining power

· women and poor households would benefit from access to a timely supply of quality seed (improved and disease resistant varieties), fertiliser and institutional credit

· improved drying and cleaning technologies that would reduce women’s workloads
· women and female headed households should be targeted for training and skill development in vegetable cultivation, processing and marketing
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