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Commodity Gender Fact Sheets

Skins and Hides
Atsbi, Tigray
	
	

	Market orientation
	HH type

Proportion of produce sold (%)

Rich

90
Middle

90
Poor
100


	Technology development 
	No information

	Gender division of labour 
	Women: storage, day to day management
Men: slaughtering, stretching, hygiene, processing, taking to market
Both: salting to preserve
In Kelisha Emini, men take care of day to day management


	Labour peaks and coping strategies
	Preservation and processing requires most labour

Support is sought from children and labour

In Gogol naele, rich HH use hired labour for processing and preservation, as it is not a socially accepted occupation.
Skilled labour is required.

	Preference
	Both thick and thin skins are preferred according to the source and purpose, in Kelisha emini


	Source of credit
	DECSI 100% in Gogol Naele

REST in Kelisha Emini

	Source of knowledge, skills, training
	Women and men
-parents

-experience
-OoARD


	Gender analysis of marketing
	Women
Men

Number sold per visit
All HH: 1 every 2 months
Rich and middle: 1
Poor: not slaughtered 

on will, sold only when

animal dies 
Frequency of sales

Rich: every 2-3 months
Middle: every 3-4 months

Poor: visit market once in 3 months

In Gogol naele, they sell during holidays or 

special ceremonies
Income control

Rich and middle: 80% men 

Poor: 60% men

Men control all the income in Kelisha Emini
Mode of transport

On foot

Sale outlet
Retailers


	Opportunities for improving gender equity in market-oriented skin and hide production

	· Mainly reared as a quick source of cash in times of need 

· Women more involved in this enterprise – poorer households use higher proportion for sales
· Improved breeds will enhance market orientation of the enterprise
· Facilitation of access, especially of women and poor, to credit sources and vet services is essential
· Linkages with markets will give fillip to market oriented production

· Organisation of small producers / women’s groups to enhance bargaining power is another option
· Women should be targeted for training in production and marketing
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