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Commodity Gender Fact Sheets

Fruit trees
Hayelom, Atsbi, Tigray
	
	

	No. of trees per household 
	No data

	Market orientation
	Newly introduced crop – hence not much information available yet

	Technology development 
	Introduced in 1997 by OoARD and NGOs through extension system. Mainly taken up by women although decisions are made jointly regarding their use.  Most households have taken up fruit tree cultivation.  Main constraints on non-adoption are limited seeds, seasonal water supply and knowledge.


	Gender division of labour 
	Rich HHs: hired labour/reciprocal labour and children do all operations, with assistance of women and men

Middle HHs: many operations are shared; women dominant in weeding, harvesting, storage; men dominant in land clearance, soil conservation, water harvesting and distribution

Poor HHs: women dominant in planting, fertilising, weeding, water harvesting and lifting; men dominant in land clearance, water distribution; other activities shared. Division of labour more evenly shared here.


	Labour peaks and coping strategies
	Major labour requirements are for planting,  water, fencing, watching; 
All households use family members and reciprocal labour groups, while the rich and middle also hire labour.


	Varietal preference
	All households are interested in recently introduced crops such as avocado, guava, banana and, mango.

	Source of seed
	OoARD and World Vision


	Source of fertiliser
	100% from OoARD

	Credit
	No information available

	Source of knowledge, skills, training
	No information available

	Gender analysis of marketing
	New crops, so not yet actively or systematically marketed

	Opportunities for improving gender equity in market-oriented fruit production
	· the crop is a cash crop and grown for market by all types of households and mainly buy poor
· the focus should be to facilitate improved market linkages for both women and men
· small women and men producers could be organised into marketing groups to enhance their bargaining power

· women and poor households would benefit from access to a timely supply of quality seed (improved and disease resistant varieties), fertiliser and institutional credit

· improved drying and cleaning technologies that would reduce women’s workloads
· women and female headed households should be targeted for training and skill development in fruit cultivation, processing and marketing
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