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Commodity Gender Fact Sheets

Eucalyptus
Alaba, SNNP Region
	
	

	No. of trees per household 
	Very rich HH: 1000
Rich: 100

Middle: 20

Poor: rare

	Market orientation
	HH type

Proportion of produce sold (%)

Rich

0-10
Middle

0-5
Poor
0



	Technology development 
	None mentioned



	Gender division of labour 
	Men: land clearance and preparation, nursery, seed selection, planting, water harvesting structure
Both: harvesting, day to day management



	Labour peaks and coping strategies
	No peaks periods specified

Some times Rich HH may hire labour for land clearance

	Varietal preference
	Men responsible for seed selection

Women prefer tress which are source of fuel wood
Men prefer trees with multiple uses (shade, animal feed, place to hang beehives)



	Source of seed
	Source

Rich

Middle

Poor

Own

10%

20%
Nursery
80%
80%

100%
Market

10%


	Source of fertiliser
	Not used

	Credit
	Not needed



	Source of knowledge, skills, training
	Women (rich and middle): school

Men (rich and middle): school, informal sources, visits, training

Poor men: as above, but infrequent trainings and no visits


	Gender analysis of marketing
	Women
Men

Poles sold per season (No.)
Do not sell poles, cut for sale as firewood

Rich : 200-300

Middle: 90-100

Poor: 10

Frequency of sales

Once a year
Income control

100 % men 

Mode of transport

Rich and middle HH use carts or pack animals

Poor go on foot

Sale outlet
Consumers and private traders



	Opportunities for improving gender equity in market-oriented tree production
	· grown primarily for market by richer households and for firewood for home consumption by poor households 
· availability of good quality seedlings and regular technical advise on tree cultivation is necessary

· training of women in tree crop production , processing and marketing is essential to make this a viable activity

· facilitation of credit for buying inputs will go a long way in intensification of fruit production

· small women and men producers could be organised into production, processing and marketing groups to enhance their bargaining power
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