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Commodity Gender Fact Sheets

Dairy
Alaba, SNNP Region 
	
	

	Livestock holding 
	Rich and middle HH : 2 cows

Poor: none


	Market orientation
	HH type

Proportion of milk produced sold (%)

Rich 
20
Middle

10
Poor 
0


	Technology development 
	No information


	Gender division of labour 
	Women: milking, processing and storage
Men: breeding, fodder production, feeding, slaughtering

Both: housing, fodder collection, medication, day to day management
Men and children: rearing, grazing and tethering
Women and children: hygiene, dung collection

	Labour peaks and coping strategies
	For collective watching


	Breed

preference
	Women prefer improved breeds

Men prefer both local and improved

In poor HH, both men and women look for local breeds as they cannot afford improved ones



	Source of stock
	Source
Rich and middle (%)
Poor (%)
OoARD
100
Local market 

100


	Source of feed
	Source
Rich (%)
Middle (%)
Poor (%)
Tree forage
10
10
Grass

85
90
100
Other sources

5


	Source of drugs 
	Source
Rich (%)
Middle (%)
Poor (%)
OoARD
90
95
100
Private sources
10
5


	Source of AI
	OoARD

	Source of vet services
	Source
Rich (%)
Middle (%)
Poor (%)
OoARD
100
95
90
Traditional knowledge

5
10


	Source of credit
	Not known
For poor, informal sources only

	Source of knowledge, skills, training
	Women: schools, informal sources, no training
 Men: school, informal sources, workshops and trainings

Men from poor HH get trainings less frequently than those of rich and middle HH

	Gender analysis of marketing
	Women

No. of kg sold per week (butter)
Rich HH: 2.5 kg
Middle HH: 1.5 kg
Frequency of sales

Rich: Once in 2 weeks
Middle: Once in 3 weeks

Income control

Mainly controlled by women
Mode of transport

Not known
Sale outlet
Private traders and direct to consumers



	Opportunities for improving gender equity in market-oriented sheep production
	· Mainly for market, but sold as processed product
· Women mainly responsible for processing and storage
· Need for high yielding breeds which are disease resistant

· Need for improved technologies for processing and storage

· Enhancing feed availability and improved quality of natural pastures will allow better production for the market
· Facilitation of access to credit sources is required
· Organisation of women’s groups for processing and marketing to enhance bargaining power is another option
· women should be targeted for training in processing, storage and marketing
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