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Commodity Gender Fact Sheets

Teff
Ada, Oromiya
	
	

	Area grown 
	Average cultivated area (ha)

Proportion of teff area (%)

Rich

1 -2
50
Middle

1
 About 50
Poor

< 0.5
majority
Depends on seed availability and need to diversify

	Market orientation
	HH type

Proportion of produce sold (%)

Rich

70-80
Middle

75-80
Poor

75-95


	Technology development 
	Minimum tillage with use of round up introduced in Gobesaye

	Gender division of labour 
	Men: tillage, sowing, spraying, harvesting, storage 
Women: no job alone
Both: land clearance, fertilising, weeding, harvesting, threshing, processing and value added, day to day management


	Labour peaks and coping strategies
	Harvesting times

All households hire labour, but poor pay in kind by sharing produce 
Also use festive work groups, reciprocal exchange labour, family members help


	Varietal preference
	Men responsible for seed selection
Women prefer Red teff for use at home and in Gobesaye, prefer white varieties for the market due to its high yield and price.
Men prefer white teff due to high market price

	Source of seed
	Source

Rich

Middle

Poor

Own

75-100%

25-100%
Market (local farmers seed)

0-25%
0-75%
100%
(on credit)


	Source of fertiliser
	Source

Rich

Middle

Poor

OoA

23%
56%
95%
Private traders

77%
44%
5%


	Credit
	Source

Rich

Middle

Poor

OoARD
80-90%

70 - 80%

30 – 50%

Busa Gonefa
10 - 20%

20 – 30%
50 – 70%


	Source of knowledge, skills, training
	Men and women: indigenous knowledge and MoA through DAs

Training 

	Gender analysis of marketing
	Women

Men

Average volume of sales per season (kg)
· Very small quality
· Rich and Middle HH  75 kg 
· Poor HH 44 kg
Frequency of sales

Primarily depends on the need for cash and some times due to storage problem
Income control

· Women
· Men
Mode of transport

· On foot
· Donkey 
Sale outlet

· Consumers, private traders and cooperatives


	Interpretation
	· Rich & Middle HH allocate about half of their farms for teff while poor HH allocate the major part of their farm.
· All HH sell  a major part of their produce after harvest 

· Men and women participate equally in most activities related to teff production
· All HH use hired labour and labour sharing support systems during harvesting to cope with labour demand peaks.

· Men prefer teff varieties which have higher market value while women prefer the ones which are preferred for consumption

	Opportunities for improving gender equity in market-oriented teff production
	· the focus should be to facilitate improved market linkages for both women and men

· effective seed and input supply systems need to be developed

· small women and men producers could be organised into marketing groups to enhance their bargaining power

· women and poor households would benefit from access to a timely supply of institutional credit

· improved weeding, harvesting and post harvest technologies that would reduce women’s workloads

· women and female headed households should be targeted for training and skill development in teff cultivation and marketing
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