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Commodity Gender Fact Sheets

Poultry
Ada, Oromiya 
	
	

	Poultry holding 
	No data, but poor households tend to have more

	Market orientation
	HH type

Proportion of holdings sold (%)

Rich

25-50 
Middle

55-70
Poor
95


	Technology development 
	Improved breeds were introduced by MoARD few years ago, and about 40% of middle and poor HHs adopted them. This has resulted in increased income, but now very few own poultry due to high disease incidence

	Gender division of labour 
	Women: rearing, breeding, hygiene, feeding, medication, egg collection, storage, processing, day to day management
Men: slaughtering


	Labour peaks and coping strategies
	During rainy season (June to October) as disease incidence is high. All family members  help to cope with the disease prevention activity focusing on better hygiene and feed.


	Breed

preference
	Improved breeds preferred

	Source of stock
	OoARD or market

	Source of feed
	Cereals from home or market

	Source of drugs 
	Local market

	Source of Vet services
	None

	Source of credit
	MoARD, Oromiya Saving and Credit Association

	Source of knowledge, skills, training
	Women and men from MoARD/DAs
No training

	Gender analysis of marketing
	Women
No. of eggs sold per week
Rich:  35-40 

Middle: 20-30 

Poor:10-20   
Income control

Women
Mode of transport

On foot

Sale outlet
Consumers and private traders



	Interpretation
	· An important enterprise for women and poor households, mainly reared as a quick source of cash in times of need 

· While rich consume part of the produce at home, poor HH  predominantly use it for sale

· Frequency of sale depends on the availability of product.

· Eggs are not consumed during the fasting season and therefore collected, stored and sold after the fasting season.
· Even though improved breeds result in higher income, they are more susceptible to diseases making the enterprise risky

· The major source to acquire new breeds and knowledge is the MoARD

· No training has been provided for men and women

· The income from poultry is controlled by women

	Opportunities for improving gender equity in market-oriented poultry production
	· Training on poultry production and marketing for men and women farmers is helpful for enhancing equal involvement in production and management
· Facilitation of access, especially of women and poor, to credit sources and vet services is essential
· Linkages with markets will give fillip to market oriented production

· Organisation of small producers / women’s groups to enhance bargaining power is another option
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