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Commodity Gender Fact Sheets





Cattle fattening
Ada, Oromiya 
	
	

	Livestock holding 
	HH type

No. of heads

Rich

15-50

Middle

10 -20

Poor

3 - 15



	Market orientation
	All households sell all the fattened animals

	Technology development 
	None 

	Gender division of labour 
	Women: hygiene, dung collection
Men: rearing, breeding, housing, slaughtering, medication 
Both: grazing, tethering, feeding, processing


	Labour peaks and coping strategies
	During dry season (Sept-Jan) when there is water shortage.

While the richer HH hire labour, in others children help. 



	Breed

preference
	None

	Source of stock
	All HH depend on the local market for stocks

	Source of feed
	All HH depend on natural pasture, crop residue, straw of wheat and hay of teff

	Source of drugs 
	Source

All households

Extension service
50%
Private drug store

50%


	Source of credit
	Rich & Middle
Oromiya Saving & Credit Association
Poor

Privet lenders


	Source of knowledge, skills, training
	Women and men acquire their knowledge from MoARD through DAs mainly
No training has been offered

	Gender analysis of marketing
	Men

Frequency of sales

High during holidays
Income control

Men
Mode of transport

on foot
Sale outlet
Traders and Consumers


	Interpretation
	· Poor farmers do not engage in fattening activities
· Fattening activity is mainly for market

· Women engage in maintaining hygiene and dung collection
· Dry season with water shortages places higher demand on labour for livestock watering and children help

· Knowledge and skills are mainly accessed by men, from formal sources
· Volume of sale depends on market demand and need for cash

· In the dry season rich HH hire labour to water the cattle while the middle and poor HH involve children for the job of watering

· Men control the marketing and income 

	Opportunities for improving gender equity in market-oriented fattening 
	· Enhancing feed availability and improved quality of natural pastures will allow better production for the market
· Provision of AI and timely vet services and drugs is essential

· Credit facilities would provide the necessary market orientation for this enterprise and also provide an opportunity for women to participate
· Training and skill development has to focus on women to make this enterprise more equitable

· Small scale water harvesting devices to provide water during dry season will reduce women’s and children’s workloads involved in watering the small ruminants

· Linkages with processing units and markets will give fillip to market oriented production

· Organisation of small producers to enhance bargaining power is another option
· women should be targeted for training in housing and hygiene to control disease incidence to a certain extent
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