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Commodity Gender Fact Sheets

Dairy
Ada, Oromiya 
	
	

	Livestock holding 
	Rich HH: 4-5 cows

Middle HH : 1-4 cows

Poor: none



	Market orientation
	HH type

Proportion of milk produced sold (%)

Rich and Middle
0-50


	Technology development 
	None


	Gender division of labour 
	Women: hygiene, dung collection, storage, processing, day to day management
Men: slaughtering, medication, grazing, tethering 
Both: feeding, rearing, breeding


	Labour peaks and coping strategies
	Highest labour during June-October (Rainy season) 
Richer households hire labour, and others take help of family members



	Breed

preference
	Both women and men prefer exotic breeds which are high milk producers 



	Source of stock
	All HHs get the stock either from MoA or the market

	Source of feed
	All HH depend on grazing on natural pasture, crop residues and straw of Teff and wheat

	Source of drugs 
	Local drug stores and OoARD 

	Source of AI
	None

	Source of vet services
	OoARD, AAU Faculty of Vet Medicine



	Source of credit
	Oromiya Credit & saving Association, Oromiya Development Bank 

	Source of knowledge, skills, training
	women and men: OoARD and DAs 

Men trained by MoARD

	Gender analysis of marketing
	Women

Milk sold per week (litres)
No data
Frequency of sales

Depends on the yield and during rainy seasons the yield tends to be high 
Income control

Mainly the women
Mode of transport

on foot
Sale outlet
Private traders and mainly consumers


	Interpretation
	· Rich and middle HHs own dairy animals
· Milk products are consumed and sold as well 

· Women take responsibility for most of the dairy related activities 
· All HHs prefer exotic breeds which are high yielders
· Volume sold depends on the yield, which varies by season


	Opportunities for improving gender equity in market-oriented dairy production
	· Need for improved technologies for processing and storage

· Enhancing feed availability and improved quality of natural pastures will allow better production for the market
· Facilitation of access to credit sources is required
· Improved provision of veterinary and AI services would be important

· Organisation of women’s groups for processing and marketing to enhance bargaining power is another option
· women should be targeted for training in processing, storage and marketing
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